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“Taylor’s MBA seeks to give its students 
the best in terms of expertise, networking, 
experience and a well-rounded education  
with an insider’s knowledge of the industry. 
This effectively equips them to lead and 
be visionaries. ‘’Impact the future” is not 
about going with the flow of current 
trends, but about foreseeing future 
trends and aiming to bring a noticeable 
change. Acutely aware of globalisation and 
interdependency of different economies, 
you will be trained to think from a global 
perspective. Push yourself to think out 
of your sphere of comfort. Instead, 
accept the challenge to raise the bar to 
unprecedented heights and leave an 
impactful legacy behind.”
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IMPACT 
THE 
FUTURE



 

Since 1969, Taylor’s University has played a significant role in developing the nation’s 
youth to create well-rounded, community-centric contributors with a global outlook. In 
an increasingly diverse world where problems are complex and the potential for solutions 
requires an integrated approach, we open up a world of possibilities for our students.

With alumni of over 65,000 graduates, many of whom are industry leaders, we are one of 
Malaysia’s most successful private, higher education institutions. The University brings a 
new level of commitment to education by offering a range of programmes in the ranging 
from foundation to postgraduate levels, in diverse modules ranging from Business, 
Law, Architecture, Hospitality, Engineering, and Medicine, just to name a few. These are 
benchmarked against and conducted in collaboration with top-rated partner universities.

GAIN THE RIGHT  
EDUCATIONAL 
PERSPECTIVE 

TAYLOR’S UNIVERSITY
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TAYLOR’S LAKESIDE CAMPUS

Situated in the Klang Valley, Malaysia’s first modern tropical 
university campus is ingeniously built around an inspiring 5.5 
acre lake. The 27acre green urban campus incorporates many 
ecologically sustainable principles into its design, such as naturally 
ventilated spaces and cooling systems. The campus boasts world 
class educational facilities that prioritise the students’ needs. 
Comprehensive student support services and notable leisure 
facilities are easily accessible. Here, tomorrow’s leaders may 
immerse themselves in an interactive environment that is set 
against an exquisitely landscaped background in harmony with 
nature.
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AWARDS & RECOGNITIONS
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TAYLOR’S GRADUATE SCHOOL
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CHARTING 
THE MODULE 
TO SUCCESS 

TAYLOR’S BUSINESS SCHOOL  

We offer high quality business education 
through:
• Small group engagement which enables  

students to thrive in collaborative                
settings, driven to delve deep into 
challenges, and solve problems in 
unconventional ways.

• Face-to-face delivery of lessons through  
interaction and participation.

• In-house full time academics cover both  
face-to-face modes of delivery, along  
with innovative blended formats.

INSPIRING  
INNOVATIVE 
LEARNING

Our MBA programme is committed to 
action-based learning, an approach 
to instruction that exposes students to 
real-world challenges faced by actual 
businesses and organisations.
• Our academic faculty embed  

information from their own research and     
consultancy experience to ensure you  
acquire current and relevant insights.

• You will utilise essential learning  
materials established by our academics,  
that are relevant to the task. This material  
is integrated across modules to reflect  
the realities of current organisational  
issues.

• You will connect with business   
practitioners on current and ongoing 
issues.

REAL-WORLD 
BENCHMARKS 

Taylor’s Business School (TBS) is an innovative and entrepreneurial management learning 
organisation with a 200-strong academic staff force and more than 3,500 students (both 
undergraduate and postgraduate). Leveraging on our tradition and track record of excellence, 
our passion is to develop sought after, future-fit organisational leaders with the capability  
to create legacies.

A pioneer in this sector, we are focused on shaping the business minds of tomorrow through 
high quality business and management development education. Our partnership with 
reputable international business schools and industry experts enable us to offer postgraduate 
programmes that are up-to-date with market trends and are industry-relevant.

RESPOND DYNAMICALLY TO CHANGE.  

TAYLOR’S MBA GRADUATES ARE READY TO HIT 

THE GROUND RUNNING WITH THE PRACTICAL 

SKILLS AND STRATEGIC THINKING THEY GAIN 

FROM OUR TRANSFORMATIVE CURRICULUM.
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• We value our intellectual capital and this  
  is evident from the first-rate content  
  of the Taylor’s MBA. The calibre of  
  our faculty impacts the way business  
  is both taught and practiced. It makes a  
  difference and distinguishes us from  
  other institutions.
• Our senior faculty are highly regarded  
  consultants in financial institutions,  
  corporations and government agencies.  
  Such experience allows them to provide  
  invaluable perspectives to students. 

PLACING  
INNOVATION AT 
THE HEART OF 
OUR TEACHING This futuristic-looking campus was 

designed by a team of international 
architects and is equipped with 
contemporary amenities such as WIFI 
access, amphitheatre-style classrooms, 
computer centre, student breakout rooms 
and a business lounge. There are also  
on-site conveniences including food 
outlets, banks, sporting venues and a 
convenience store. 

DYNAMIC  
LEARNING  
ENVIRONMENT

The Industry Advisory Panel (IAP) works closely with TBS to ensure that the curriculums 
provided are relevant and correspond with current industry practices and requirements. 
The IAP also assists in providing career opportunities. In tandem, the panel organises 
seminars featuring expert speakers to help impart insight and industry trends to students. 

NETWORK OF INDUSTRY EXPERTS 

 TAYLOR’S MBA 9



THE RIGHT 
MBA WITH 
THE RIGHT 
SOLUTIONS

INDUSTRY PRACTITIONER AND ACADEMIC  

PROFESSIONALS 

As part of our committed to excellence, our programme 

cohesively offers the best of academic and industry-centric 

information. To this end, our faculty comprises, industry 

practitioners and academic professionals. All modules 

of the Taylor’s MBA is taught by these highyly qualified 

practitioners who hail from our IAP such as Bursa Malaysia, 

CIMB, IBM, KPMG, L’Oreal , Maxis, Nielsen, Shell and many 

more - giving you wider business perspectives that you 

need from both the academia and the industry.

OF MBA GRADUATES GLOBALLY REPORTED 

THEIR GRADUATE MANAGEMENT 

EDUCATION GAVE THEM A COMPETITIVE 

ADVANTAGE IN THE JOB MARKET*.

*Source: GMAC 2013 Global Management Education 
Graduate Survey Job Search Report.

85%
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BUSINESS CIRCLE 

Cognisant of this fact, the Taylor’s MBA programme 

implements ways in which MBA students gain maximum 

immersion into the business world they will be joining. 

The Taylor’s MBA organises the Business Circle to bring 

in experts as well as industry movers and shakers to share 

their insights and opinions on various business topics. 

You will be able to network and tap into the thinking 

of these professionals at these Business Circles as well 

as expanding your career opportunities.

OF HIRING MANAGERS PREFER NETWORKING  

OVER ADVERTISING*

*Source: www.babson.edu

90%
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The Taylor’s MBA is an academically rigorous programme that is innovative, practical and 
globally relevant. The curriculum combines personalised leadership development with a 
multidisciplinary approach to strategy. It is designed to provide you with a foundation of 
business knowledge, insights and skills to help you succeed anywhere in the world. We 
emphasise development of personal leadership styles, goals, and competencies. Students 
hone key skills required of top executives: working with management, shareholders, 
stakeholders, as well as managing teams and relationships.

TAYLOR’S MBA 
(MASTER OF BUSINESS ADMINISTRATION)
KPT/JPS (R/340/7/0542)(MQA/FA 0051)09/20

TAYLOR’S MBA 
(MASTER OF BUSINESS ADMINISTRATION)
KPT/JPS (R/340/7/0542)(MQA/FA 0051)09/20

SELF-DEVELOPMENT
• A lateral perspective of business and  
  management issues
• Comprehensive insight and the aptitude  
  to bring formulated strategies to fruition   
  in an efficient manner
• Development of management skills and  
  techniques
• Deeper understanding of functions  
  carried out by a manager and a leader
• Heightened confidence in all aspects of  
  business

CAREER PROGRESSION
• Greater prospects for promotion
• Broadened  career opportunities
• Long term prospects and security

HUMAN CAPITAL INVESTMENT
• Increased capacity to attract and  
  long-term retention of  high potential  
  managers
• Multi-dimensional approach to  
  management education
• Systematic approach to development of  
  management level staff 
• Developing viable succession planning  
  options for tomorrow’s leaders 

KEY BENEFITS OF 
THE PROGRAMME

KEY BENEFITS TO 
EMPLOYERS?  

THE  
ADVANTAGE 
AND EDGE OF A 
TAYLOR’S MBA

PROGRAMME OVERVIEW
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INDUSTRY  
PRACTITIONER 
AND ACADEMIC 
FACULTY TEAM 

INDUSTRY-DRIVEN  
CURRICULUM 

SELF-DIRECTED 
LEARNING 

REDEFINING  
CAREER  
BOUNDARIES 

All modules of Taylor’s MBA will be 
taught by faculty members and business 
practitioners coming from leading business 
schools around the world and industry. 
They are highly sought-after opinion 
leaders with consulting and boardroom 
experience. Smaller groupings enable 
focused interactions between the teaching 
faculty and the students. In addition, 
you will gain from the insight of a wide 
range of influential guest speakers from 
corporations. You’ll gain first hand acumen 
into their transformative research and a 
behind-the-scenes perspective from their 
extensive industry experience. 

Here’s what makes the Taylor’s MBA so different from the rest of the MBAs in the world. It is all geared to give you THE competitive 
advantages you need to excel in your career 

What you learn from our faculty members 
will be instantly applicable in real-world 
situations. The MBA is taught by both 
business faculty members and industry 
partners, providing a balance between 
theory and practice based on the latest 
standards, practices and requirements of 
today’s global business community. The 
final year project must be an industry-
based project. 

The MBA steps away from conventional 
paper-based, case study approach and 
maximises the opportunity to discover 
practical business solutions using the tools 
and techniques developed both in and 
outside the classroom. We connect the 
learning process to real business through 
an actions-based approach that gives 
students the tools and experience to lead 
change and innovation. We are cognisant 
of your pressing work schedules and that 
time is a commodity for working adults. 
On this score, the e-learning platform 
enables you to access lecture notes and 
learning resources with ease and flexibility. 
Features include e-tutoring, e-submission, 
e-assessment and e-forum. The ReWIND 
lecture capture system records lectures 
that are made available to you digitally. 

GLOBAL  
ROTATION  
Benefit from global outlook, connections 
and foster international links as this MBA 
brings together students, faculty and 
organisations from around the world. 
Students train to navigate change, and 
use it to create new opportunities by 
participating in exchange programmes 
with reputable business schools (from 
43 international universities) in the 
following countries – Australia, Austria, 
Belgium, Finland, France, Germany, 
Korea, Netherlands, Sweden, United 
Kingdom among others. There are further 
opportunities for cultural interchange and 
international networking through exchange 
semesters / modules or industry visits.

REPUTATION AND 
EXPERIENCE 
Established in 1993, Taylor’s Business 
School is one of the Malaysia’s largest and 
most reputable private business schools, 
with a solid track record spanning 20 years 
in business education. Backed by our 
sound track record of academic excellence, 
our mission is to develop leaders who 
make a positive impact in the world.

The Taylor’s MBA is a route for experienced 
managers or entrepreneurs wishing to 
continue working whilst striving towards 
higher levels of management. Corporate 
representatives make regular visits to 
campus, many of them alumni who can 
offer advice and connections to get you 
to that next step in your professional life. 
Students begin the transformation of 
their career and career prospects multiply 
exponentially. 

BUSINESS CIRCLE

In business, there’s an old saying, “It is not 
what you know; it’s who you know”. As 
such, we don’t just teach you the lessons 
you’ll need to excel but also access to 
opportunity, to take you wherever your 
passion leads. Whether you are looking for 
a new career direction or wishing to gain 
a competitive advantage in your chosen 
field, we’re here to make it happen. You’ll 
have unlimited access to online interactive 
resources to complete your assignments 
and apply the theories you have learnt. 
In addition, network and tap into the 
thinking of experts and industry movers 
and shakers as they come to share their 
perspectives on topics relevant to specific 
sectors throughout your MBA journey with 
Taylor’s Business School. 

THE TAYLOR’S MBA 
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A minimum period of 12 months spent pursuing a Taylor’s MBA, makes this an ideal option for working adults. 
As Taylor’s MBA reflects both the latest challenges facing businesses and up-to-date insights from our industry 
experts, the range of electives are revised based on market trends. There is a strong focus on self-development 
which you can start to apply immediately to your working life. It will:

• Prepare you for higher level policy-forming positions
• Allow you to make a successful career move from one field or industry to another
• Allow a smooth progression from a technical specialty to general management
• Polish the skills and enhance the abilities of people working for themselves or about to  
  start businesses

The Taylor’s MBA is made up of six (6) core modules, one (1) elective module, three (3) concentration modules 
and a research project.

COMPULSORY CORE MODULES:
• Asian Economic Environment
• Delivering Value to Customers
• Financing the Corporation

• Managing Decisions
• Managing People for Performance
• Strategy and Innovation

PROGRAMME STRUCTURE

TAYLOR’S MBA

12
 M

O
N

T
H

S

CREDITS24

CREDITS12

CREDITS4

CREDITS8

CORE MODULES

CONCENTRATIONS

ELECTIVE

RESEARCH PROJECT
• LECTURES /   CONSULTATION

 • GLOBAL 
  ROTATION

• FLEXIBLE 
  LEARNING

• BUSINESS 
  CIRCLE
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• Case studies
• Group projects / Assignments
• Learning / Reflective logs
• Portfolios
• Presentation

• Project
• Tests
• Written examination
• Online Forums / Assessments

ASSESSMENT

CONCENTRATION / ELECTIVE MODULES:

FAMILY BUSINESS
• Family Business Entrepreneurship
• Governance and Sustainability in Asian  
  Family Business
• Leadership and Managing Change

FINANCE
• Derivatives Investment
• Financial Planning
• Fixed Income Instruments and Markets
• International Finance
• Investment and Portfolio Management
• Islamic Finance
• Risk Management and Strategy

ISLAMIC FINANCE
• Islamic Finance
• Islamic Wealth Planning Management
• Risk Management in Islamic Finance

MARKETING
• Services Marketing
• Social Commerce and Digital Marketing
• Strategic Customer Management

GENERAL
• Asian Business Governance
• Doing Business in Asia
• Managing Business in the Global Context
• Project Management and Consultancy

Note: Students who intend to specialise in a particular discipline may choose any of the modules 
listed above as electives. 

BUSINESS 

CIRCLE 

(Oct/N
ov)

GLOBAL 

ROTATION 

(May-
Aug)

BUSINESS 

CIRCLE 

(Feb/Mar)

Semester in 
JANUARY - APRIL

Semester in 
MAY - AUGUST

Semester in 
SEPTEMBER - DECEMBER

12
 M

O
N

T
H

S

TAYLOR’S MBA

• LECTURES /   CONSULTATION

• RESEARCH    PROJECT

CHOOSE A GENERALIST OR A CONCENTRATION MBA
Pursue a generalist module to develop thorough grounding in all business 
disciplines or concentration 

The areas of concentration include:
• Family Business
• Finance
• Islamic Finance

• Marketing
• General

• Each module will be taught over a block of 14 weeks
• Students are allowed to take a maximum of 4 modules in a semester 
• Timing would vary according to modules
• Lecture, Global Rotation and Business Circle will be conducted as follows:

SCHEDULE
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PROGRAMME 
SYNOPSIS
CORE MODULES

MANAGING DECISIONS

This module gives students knowledge of 
accounting concepts that will enable them 
to use financial managers and accountants 
as sources of expert advice, so that they 
can brief these and understand their 
recommendations and reasoning. 

ASIAN ECONOMIC  
ENVIRONMENT

This module is designed to provide 
students with a basic overview of the 
contemporary economic development 
process and current economic 
environment of China, Japan, Cambodia, 
Malaysia, South Korea, Thailand, and 
Vietnam. Particular emphasis will be 
placed on understanding the diversity of 
the region and the role that economics, 
as well as politics and culture, play in the 
development process. 

MANAGING PEOPLE 
FOR PERFORMANCE

This module provides students with a 
comprehensive understanding on how 
organisations with motivated, talented 
employees that offer outstanding services 
are more likely to pull ahead of the 
competition. The module emphasises 
this key competitive advantage, showing 
students that success in today’s globalised 
business world can be found, not in 
technology and products, but in an 
organisation’s people. 

FINANCING THE  
CORPORATION

This module emphasises finance as one of 
the key functions in business. The financial 
manager must understand and be able to 
apply basic economic principles affecting 
investment and financing decisions. This 
module examines important issues in 
corporate finance from the perspective  
of financial managers who are responsible 
for making significant investment and 
financing decisions.

DELIVERING VALUE 
TO CUSTOMERS

This module is intended to enable students 
to understand and critically evaluate 
how organisations deliver value to their 
customers. Taking a cross-disciplinary 
approach, the module uses appropriate 
marketing and operations theories 
to support students in analysing the 
delivery of customer value in different 
organisational contexts.

STRATEGY AND  
INNOVATION

This module focuses on an organisation’s 
long term vision and the strategies 
required to attain and sustain a 
competitive advantage. A primary element 
of the module is the formulation and 
implementation of effective business and 
corporate level strategies. Using research 
and theory application, students will 
gain understanding of innovation and 
creativity in a variety of contexts and form 
perspectives that include the individual, 
the organisation and society at large. 
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ELECTIVES  
MODULES

CONCENTRATION  
MODULES

PROJECT MANAGEMENT 
AND CONSULTANCY

This module seeks to equip students with 
the capacity to efficiently and effectively 
manage all disciplines of project, program 
and portfolio management as well as the 
supporting environment while utilising 
out-sourced consultancies. Consultants 
are hired when clients need advice on 
actions to take, when they are uncertain, 
or when they lack sufficient time for 
proper reflection. The consultants’ role is 
to solve management’s problems, improve 
performance, implement changes or seize 
new opportunities. However, even when 
consultants are called in to help, it is far 
from certain that clients will follow the 
advice, make the right decisions or carry 
out the measures necessary to implement 
change.

This module aims to equip students to 
understand international finance and 
financial markets (in particular the growing 
financial markets in Asia); to analyse 
risks that exist in international finance 
including foreign exchange, foreign trade 
and investment risks and to select and use 
appropriate techniques to manage such risks.

INTERNATIONAL  
FINANCE

FAMILY BUSINESS  
ENTREPRENEURSHIP 

This module provides an introduction to 
family business entrepreneurship with a 
focus on the identification, evaluation, and 
exploitation of opportunities. It examines 
the processes and behaviours involved 
with an emphasis on entrepreneurship 
as means of adding value and achieving 
competitive advantage in a variety of 
settings, from new venture creation, to the 
development of an entrepreneurial  
mind-set in established firms.

GOVERNANCE AND  
SUSTAINABILITY  
IN ASIAN FAMILY  
BUSINESS

This module aims to equip students with 
the awareness and understanding of the 
challenges in managing, governing and 
sustaining family businesses in a South and 
Southeast Asian operational environment 
(China, India, and Japan have been 
selected as key countries). Key concepts 
concerning operational environment at a 
strategic level in contemporary complex 
family business environments are analysed 
and discussed.

DOING BUSINESS  
IN ASIA

This module aims to help students 
understand the challenges of managing 
at a strategic level in an East Asian 
operational environment (China, India and 
Japan have been selected as key countries).

ASIAN BUSINESS 
GOVERNANCE

This module enables students to 
understand the challenges of managing 
an organisation in a South and South 
East Asian operational environment 
(China, India, and Japan have been 
selected as key countries) at a strategic 
level in contemporary complex business 
environments.

DERIVATIVES  
INVESTMENT

This module aims to provide a basic 
understanding of derivatives and introduce 
the analytics of derivative valuation. It also 
will provide practical and simple investment 
and corporate financial management 
strategies using derivatives in a manner 
which will allow students to apply these 
concepts and skills.

FIXED INCOME  
INSTRUMENTS AND 
MARKETS

This module underlines the role of bond 
markets in financing a firm. In addition, as 
fund managers and individual investors 
are required to keep a portion of their 
investments in fixed income securities for 
diversification purposes, they too must 
have a thorough understanding of fixed 
income instruments and markets.

FINANCIAL PLANNING

Financial Planning course introduces 
students to the basic skills needed to 
analyse and manage their own finances. 
This module requires students to apply 
various analytical techniques and skills 
to a range of financial issues which apply 
to individuals and households, such as 
financial decision making for individuals, 
the basic concepts related to financial 
calculations; evaluation of financial 
performance, planning and control of 
individual or household finances; key 
areas of personal finance and preparing 
a personal financial plan. Its main focus 
is to enable candidates to develop a clear 
understanding of the practical applications 
of personal financial planning, factors 
affecting the development of financial 
planning industry and profession and the 
increasing demand for financial planning 
services. These skills are considered 
important for graduates of the Master in 
Finance programme.

INVESTMENT AND 
PORTFOLIO  
MANAGEMENT

This module provides a good foundation 
in the theoretical concepts as well as 
practical skills/techniques relating to the 
construction and also management of 
investment portfolios (to manage their 
own personal assets and/or the assets of 
others). Emphasis is therefore placed on 
the analytical aspects of Investment and 
Portfolio management and the decision 
making process to enable students to 
effectively apply established theories and 
models in the financial world.
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ISLAMIC FINANCE

This module highlights how Islamic 
Finance has become widely practiced in 
many countries in Asia, Middle East and 
Europe. Students entering the finance 
industry after graduating from the MBA 
programme will be expected to have 
practical knowledge on the principles of 
Islamic Finance.

RISK MANAGEMENT  
AND STRATEGY

This module provides students with 
knowledge and understanding of the 
concept of risk in the main functional 
areas of a business (eg. credit risk, market 
risk, operational risk). This will enable the 

LEADERSHIP AND 
MANAGING CHANGE

This module enables students to critically 
examine and evaluate all aspects of 
leadership and change management 
theory and practice. They will develop 
keen self-awareness and a reflective 
learning capacity in terms of their personal 
attitude to leading change in organisations. 

ISLAMIC WEALTH  
PLANNING  
MANAGEMENT

This module provides the basic foundation 
in financial planning and wealth 
management for students from an Islamic 
perspective meeting the growing needs of 
the industry.

STRATEGIC CUSTOMER 
MANAGEMENT

This module is about managing and 
nurturing an organisation’s interactions 
with customers and sales prospects. It 
involves using technology to organise, 
automate, and synchronise business 
processes - principally sales related 
activities, but also those for marketing, 
customer service, and technical support. 
The overall goals are to find, attract and 
win new customers, nurture and retain 
those the company already has, entice 
former customers back into the fold, 
while reducing the costs of marketing and 
customer service. 

SERVICES MARKETING

The module aims to give students 
knowledge of services marketing concepts 
that will enable them to understand the 
unique challenges inherent in managing 
and delivering quality services, so that they 
can have the opportunity to apply the 
tools and strategies to effectively manage 
customer satisfaction and loyalty.

RISK MANAGEMENT IN 
ISLAMIC FINANCE

This module expounds on how a bank’s 
business, whether Islamic or conventional, 
is to take calculated risks. The competitive 
advantage of banks depends on how 
well they manage their risk exposures. 
Islamic finance is a fast growing segment 
in today’s financial markets and it brings 
a unique set of opportunities and risks 
with its rapid product development. 
Furthermore, Islamic financial institutions 
need to adhere to the principles of 
Syari’ah that has a different emphasis 
on risk management compared to their 
conventional counterparts. This module 
may help enlighten students with various 
risk management instruments and risk 
management techniques from both the 
conventional and Islamic perspectives. 

SOCIAL COMMERCE AND 
DIGITAL MARKETING

This module highlights how the internet 
and social media have dramatically 
changed the way people communicate 
with one another and market their 
product. The increasing number of 
Internet users and the proliferation of 
devices, platforms, and applications 
present the marketers new opportunities 
and challenges to attract new and 
prospective customers. This module is 
designed to help students understand the 
digital marketing environment and harness 
it to optimise customer experience, shape 
customer decision making and gain 
business effectiveness. 

BUSINESS MANAGEMENT 
PROJECT

This module allows students to apply theory 
and practice of graduate level studies in 
business to resolving real-world business 
issues; i.e. research, analyse, evaluate and 
propose practical business solutions within 
the bounds of the Business Management 
project exercise.

RESEARCH  
METHODOLOGY  
FOR EXECUTIVE

This course provides students the 
knowledge to formulate and clarify 
research topics, critically review the 
literature and select the appropriate 
research approach and strategy to suit 
different research needs. Students will 
then develop a research plan that consists 
of research methodologies such as survey 
and field research, questionnaire and data 
analysis method.  Students will be guided 
in constructing and executing research 
proposal; analysing and interpreting 
research data.

RESEARCH PROJECT

MANAGING BUSINESS IN 
THE GLOBAL CONTEXT

Globalization means that almost every 
company is affected by competition 
from foreign enterprises. Many firms 
are seeking opportunities to enter new 
foreign markets and expand in ones they 
already have penetrated. In this course, 
students will learn about the formation 
and implementation of business strategy, 
as well as the latest research about global 
business strategy, which challenges 
traditional ways of thinking. This module 
provides the opportunity for students to 
participate in a one week global mobility 
trip to one country. During the one week 
programme, students will be able to meet 
professors and managers to learn the first-
hand issues affecting global business.

student to critically evaluate the main 
areas of risk in a business and deal with 
complex problems relating to those risks. 
The module aims to provide a strategic 
framework in which the student can 
employ various tools and mechanisms  
for managing risk.
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ENTRY  
REQUIREMENTS
• A Bachelor’s Degree in any discipline  
  with a min. CGPA 2.50, recognised by the  
  Malaysian and National Government,  
  with minimum two (2) years of work  
  experience
• If entry requirements above are not met,  
  and/or CGPA less than 2.50, candidates  
  must have minimum of five (5) years  
  of work experience and other tertiary  
  qualifications. Applicants will be  
  considered on a case-by-case basis
• Entry to Accreditation of Prior  
  Experiential Learning (APEL) as approved  
  by the Ministry of Education (MoE) with  
  minimum two (2) years of managerial /  
  supervisory experience
• Postgraduate Diploma Level 7 in the  
  same field recognised by the Malaysian  
  Government, with credit transfer
• Any other equivalent qualification  
  recognised by the Malaysian Government

ENGLISH 
REQUIREMENTS
You must include supporting evidence of your 
English proficiency if your first language is not 
English, or if your undergraduate degree was 
not taught entirely in the English language.  
Your supporting evidence of English proficiency 
can be fulfilled in one of the following forms:
• International English Language Test (IELTS)  
  - overall band 6.5
• Test of English as a Foreign Language (TOEFL) 
  -  iBT 88
• Malaysian University English Test (MUET)  
  - Band 5
• Taylor’s English Entrance Test (EET)  
  - overall score 6.5

Conditional offer is considered on case-by-case 
basis, subject to interview by the Programme 
Director/ Deputy Dean/ Dean of Taylor’s 
Business School.

MAKE AN  
IMPACT TODAY

ADMISSIONS

FINANCIAL AID
Please refer to the Scholarships / Bursaries for Postgraduate Programmes booklet for  
more information. 

INTERNATIONAL STUDENTS VISA APPLICATION

The Malaysian Immigration Department requires six (6) to eight (8) working weeks to process 
student visa applications. Taylor’s International Office will assist international applicants in 
submitting the necessary paperwork for student visas, upon their admission into the Master’s 
programme and issuance of the Letter of Acceptance. 

For more information on Taylor’s MBA,  please visit www.taylors.edu.my/mba
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This publication contains information, which is current as of March 2016. Changes in circumstances 
after this date may impact upon the accuracy or timeliness of the information. Taylor’s University 
does its best to ensure that the information contained herein is accurate, but reserves the right to 
change any information described in this prospectus without notice. Readers are responsible for 
verifying information that pertains to them by contacting the university.TAYLOR’S MBA 22


